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Paperback. Book Condition: New. New edition. 234 x 155 mm.
Language: English . Brand New Book. This work tells the story of
American consumer society from the perspective of mass-
market manufacturers and retailers. It relates the trials and
tribulations of china and glassware producers in their contest
for the hearts of the working- and middle-class women who
made up more than 80 percent of those buying mass-
manufactured goods by the 1920s. Based on extensive research
in untapped corporate archives, Imagining Consumers supplies
an appraisal of the history of American business, culture, and
consumerism. Case studies illuminate decision making in key
firms - including the Homer Laughlin China Company, the
Kohler Company and Corning Glass Works - and consider the
design and development of ubiquitous lines such as Fiesta
tableware and Pyrex Ovenware.
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R eviews

This publication is great. I have study and that i am sure that i will planning to read once more again in the
foreseeable future. You will like how the article writer write this publication.
-- Dr . Ur iel K ova cek      

This created ebook is great. it was writtern very properly and useful. Its been printed in an exceedingly easy way in fact
it is just right after i finished reading this pdf where basically modified me, alter the way i think.
-- Ag la e B ecker    
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